
 

 

Video can bring your craft business to life by inviting people into your 
world. There isn't one perfect way to create video content. There are 
however some key points to remember to make it successfully. We 
have summarised some key advice from Carl Earl-Ocran, writer, 
director and founder of Little Boffin Films. 

Why create video content? 

The number one reason why video content tops other types of 
content is engagement. Video is the most effective method of 
engaging your audience. Film seamlessly combines visual content 
with sound and can even support written content through graphics or 
captions. This means you can communicate a lot of information in a 
very short amount of time. 

Through video your audiences gain insights into what you do, where 
you do it and how. And they can find this all out in a matter of minutes. 

Where to begin 

The most important thing to start with is a plan. The first step in the 
planning process is knowing exactly what you want to achieve. You 
can start by being clear on what you are trying to communicate. 

Here are some questions to start with on what you want to achieve 
with the video. 

●     Is it a how-to (a tutorial / how to clean / repair or make 
something)? 

●     Are you looking for a way to showcase your work, such as a 
portfolio? 

●     Can it be used to inform audiences who you are as a creative 
person? 

●     If working with a professional, state your budget range upfront. 

Practical considerations 

If you know why you are making the video, next you can consider how 
long it needs to be, where it can be shot, and what type of audio you 
will include. 
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Sound – Where do you want to shoot? Are there likely to be sound 
distractions, can you limit them? For instance, shoot at quieter days of 
the week or time of day. 

If you are sharing your craft process, you can be selective with which 
parts to show. Prepare your materials and make a selection of samples 
beforehand, so viewers can see progress without having to watch the 
whole making process. 

Speaking – When speaking, try to be yourself, your authenticity is 
what will help viewers connect with you. You can practice what you 
will say before recording and if you get stuck you can always edit that 
part out or start again! With time you will gain more confidence, the 
important thing is to start somewhere. 

Lighting – You must always consider your light source, which 
direction is it coming from. Or are you creating a shadow by being in 
the shot yourself? If the light is too harsh, you need to diffuse (soften a 
strong light) it. A diffuser could simply be a sheet of translucent plastic 
or sheer fabric. 

If shooting in daylight, you might need to work quickly as the change 
in light direction and intensity of sunlight can affect the visibility of the 
work. You might need to use artificial lamps and LED lights to make 
sure the work you are showing is lit well enough. 

Framing – Prepare the space where you are filming with care. What 
do you need to remove that could be distracting, or what could you 
add that complements the story you are telling. If you are shooting in 
your studio, then it can be helpful to have your tools and moodboards 
or prototypes around you. 

Always test positions of the camera or tripod and if you are handling 
work, does the frame capture all the important details or show the 
whole piece? It would be frustrating to have viewers miss out on key 
details or parts of your work if the video does not capture them! 

Call to action – Now that you have created some inviting content, you 
want to make the most of the opportunity that an engaged audience 
offers. Add closing statements along with your thank you that inspire 
your audience to take action. This could be simply liking the video and 
sharing it if it is posted on a social media platform. It might be to let 
them know they can click links below the video to take them to your 
online shop and purchase the works featured in your video.  

 


