
 

 

Getting featured in the media can do wonders for your craft business, here we 
have summarised some key recommendations.  

Research your options  

• Research the media options you are interested in working with; magazines, 
newspapers, tv, social media blogs, podcasts, paid or free options, and do a 
SWOT analysis to identify the strengths and weaknesses, opportunities, and 
threats of each option for your business model.  

• Identify the customers that are buying your work and which publications 
and types of media they engage with. If you need help with identifying your 
target audience, start with building your customer profile. Start with looking 
at our Market for Craft research and data tool to help you understand craft buying 
customers better. 

• Create a list of target publications, along with the names of who edits or 
writes the sections which are of interest for your business. Consider what 
fits with your brand, aligns with your values, and would work for your target 
audience. You can find details of editors online or in the contents section of 
the printed publication.  Most craft-based magazines are for sale at 
specialist shops like museums or public galleries. 

• If there is a particular magazine you want to work with consider 
downloading media packs from their websites, this will give you an insight 
into the key themes they are planning to cover which can help to steer your 
story.  

• Follow the publications you aspire to feature in and research which 
hashtags they use so that you can use them for your social media posts. 
E.g., #newmakers is used by crafts magazine and helps them to find fresh 
talent.  

• If you have been approached by a gallery or brand that you are considering 
working with, ask about how they are planning on promoting your work, 
which agencies they use and what is their social media reach? Remember 
it’s a two-way relationship, ask them what content you can provide to 
support their campaigns. 

Plan and prepare your approach 

• Consider your budget and lead in times. If you are planning to approach a 
magazine with a press release you should approach them at least three 
months in advance of publication.  

• Ensure that you have high quality films and high-resolution images of your 
work along with a portrait shot ready for publications to use easily.  

• Save your images and filmed content appropriately.  We recommend one 
folder for your raw files, one folder for high resolution and one for lower 
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https://www.craftscouncil.org.uk/about/research-and-policy/market-for-craft
https://www.craftscouncil.org.uk/about/research-and-policy/market-for-craft/market-for-craft-data-tool
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resolution for ease of sending via email.  Have the high-resolution folder 
linked to a Cloud based platform for easy access when you are out and 
about.  Media requests are normally only a few hours to respond! 

• Get your social media pages looking great with strong and inspiring images.  

• Make sure everything that you want to send has a copy that is iPhone 
friendly. Don’t send anything above 2MB.  

• Prepare your press release in PDF or word format. Ensure it is not overly 
formatted and easily downloadable. Keep it as simple and concise as 
possible. Read our guide on how to write and send a press release.   

• Think about your statement or ‘Hero’ collection, these are the pieces that 
grab people’s attention, they may not be your best sellers, but they can be 
worth their weight in gold for marketing and exposure of your craft 
business. 

• Think about the bigger conversations e.g., the climate crisis or social justice, 
how does your work feed into these conversations?  

• If your work is used for shoots, in transit or in locations away from the 
studio, make sure you have business insurance in place, particularly for 
when the unexpected happens, for example damage, loss or theft.  

Approaching the media 

• Being able to talk confidently about the work to others is vital and nobody 
can talk about your craft better than yourself. Show your passion so that 
journalists will have confidence that if interviewed they would get a great 
story and interesting quotes from you.  

• The media are drawn to makers that are doing things differently such as 
using innovative materials and pushing boundaries or using old techniques 
in fresh ways, think about anything unusual about your practice that you 
can highlight in your approach.  

• Journalists and editors find a large amount of their content from social 
media so make sure your social pages are looking as professional as 
possible. Share updates about big stories or projects you are working on as 
early as possible as they could translate into editorial. Show your best 
images, don’t post for posting sake. 

• Try to offer every journalist/ editor/stylist you work with something 
different as they love to feel that they have discovered something new.   

• Meet journalists and stylists in-person if you can, it helps to build rapport 
and makes you and your work memorable to them, it also increases the 
chances of you being remembered for future opportunities and 
photography shoots. Make sure you attend on press days for events and 
invite them to your own events or studio.  

• Establish strong connections, and nurture them over time. Being a reliable 
brand, that journalists and stylists can call upon last minute, responding 
promptly and having a selection of ready press samples at any given time 
will give you an advantage.  

 

 

 

https://www.craftscouncil.org.uk/business-skills/craft-business-resources/how-write-and-send-press-release
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Following up  

• Ensure you have a plan of what your follow up will be and think of some 
interesting additions to your story to add at this point.  

• Follow up after a week but if you don’t receive a response don’t chase again 
as this could be damaging to the relationship.  

• Don’t take it personally if you don’t hear back, you will have been noted and 
will now be on the radar for future stories.   

• Ensure that you maintain good relationships with all wholesale clients and 
stockists (wholesale clients) as they are strong advocates for your work and 
many stylists can find your work via them. Keep clear and timely 
communication, deliver orders on time and be helpful with their customer 
requests. 

• Don’t give up, it might not be your time in the spotlight today, but it will 
arrive if you remain true to yourself and remain open to opportunities. 

 


