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ABOUT CRAFTS

Crafts is the international authority on contemporary craft.

For 50 years, it has built its reputation on keeping its audience of 
almost 350k collectors, curators, makers and craft devotees 
inspired and informed. Through award-winning journalism and a 
curated programme of events, digital media and experiences, it 
explores the intersection between craft, art, design, fashion and 
science, championing making as fundamental to daily life.

Positioned at the heart of the Crafts Council, Crafts
demonstrates why making matters, and how it is shaping our 
future. A timeless, collectible 200-page magazine and digital 
offer sits at the heart of a community of readers and a wider 
eco-system of galleries, institutions, brands and businesses.
CONTACT US For more information about advertising, 
email Renata Molina Lopes or Charlotte Agace at 
advertising@craftscouncil.org.uk
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With readers in 47 countries, the magazine is distributed to retailers, 
universities and pre-eminent cultural venues across the UK and globally, 
as well as gaining visibility at events at the Crafts Council gallery and 
Collect art fair. Each issue is available for six months and the magazine’s 
timeless approach to editorial means it is designed to be read long 
beyond its publication date – and is available online in perpetuity

OUR AUDIENCE

Crafts’ wide-ranging, loyal, engaged, and discerning audience of 
almost 350K includes both industry professionals and enthusiasts who:

• are passionate about culture and craft
• are affluent, educated and curious
• are culturally engaged and connected

• have strong values and belief systems
• care deeply about urgent social issues
• value knowledge, quality and longevity,

In numbers

Crafts magazine readership: 18k
5kPrint run:

Crafts members: 2k
701kTotal social media following:

Newsletter reach: 120k

Gender breakdown

52% 12% 23% 7%

9.6% 85% 6% 5% 4%

Women Men

Age-range

Under 35 35-55

Profession

Over 55

Artists/designers/makers Other creative professionals 

Craft enthusiasts Educators/students

Location

UK
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UK (in London)

65%

29.5% 41.5% 19%

35%

USA Europe ROW

Crafts also has access to Crafts Council’s audience, which widens this 
reach further to more than 1.5 million people



PARTNERSHIPS

Crafts has worked with a host of partners that share its values, ranging 
from design and fashion brands LOEWE and Toast, to businesses such 
as Oxo Tower and Brookfield Properties. It has worked on member offers 
with organisations such as the V&A, London Art Fair, Goldsmiths Fair, 
Tate Modern and the Hayward Gallery, as well as several craft retailers.

Digital and print advertorials are a chance to work with the Crafts team to 
shape a brand’s messaging and positioning, and align it with the magazine’s 
visual identity and tone of voice. A member of Crafts’ editorial team will 
meet you to understand your needs, and craft a story designed to spark the 
interest of our audience.

Advertorial for Sanlam 
Wealth Management

Member offers

A discount or offer for Crafts members 
can be discussed as part of your 
advertising agreement or as a 
standalone arrangement. Previous
partnerships include ticket discounts, 
for Magdalena Abakanowicz at
Tate Modern; Africa Fashion at the 
V&A, Goldsmith’s Fair and London 
Art Fair, as well as retail discounts at 
Goldmark Gallery, Floor Story and 
the Home for Sustainable Things
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PRINT ADVERTISING RATES

Crafts magazine

Print run: 5,000
Reach: 18,000

Half page
Single page advert
Double page advert 
Outside back cover

Inside front/back cover 
Advertorial

Loose inserts*

£800
£1,200
£2,200
£2,500
£1,750 / £1,500
£5,000

£90/1,000 copies

Formats Rate

DIGITAL ADVERTISING RATES

Crafts Council

£400

RateDetails and formats

Facebook

£750 post
£390 story
£900 reel

£400

£3,000

Artwork deadline

PRINT DEADLINES
Issues Publication date

Autumn/Winter 2023

Spring/Summer 2024 20 March 2024 
(advertorial copy:
17 February 2024)

16 October 2023 
(stocked until end of 
March 2024)
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Mid April 2024
(stocked until end of 
September 2024)

20 September 2023

E-newsletter

Instagram

Banner ad on monthly
bulletin sent to 38k 
Crafts Council 
subscribers

Sponsored post for 
163k Crafts Council 
followers

Sponsored post for 
128k Crafts Council 
followers

Crafts Council website
Advertorial (500 
words) on website with 
82k monthly page views



SPECIFICATIONS AND GUIDELINES

Print artwork

• For print artwork measurements, please see the illustrated 
specification on the next page

• Adverts must be sent as a high-res Pass4press PDF (Acrobat 1.3)
• Ink density must not exceed 300
• Colour must be CMYK, no RGB or spot colours. Black text/barcodes/QR

codes need to be 100% black not 4-colour
• A digital cromalin is required for an accurate colour match on press,

Printed inserts

• Available run: 3,000
• UK copies only. Minimum size A5; maximum folded size A4. Maximum weight

10 grams. Extra weight on application
• All inserts are subject to the final approval of the Crafts team – 

please send a PDF proof of the insert prior to booking confirmation.

E-newsletters
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• Deadline: at least one week before live date
• Banner dimensions: 1,200 (w) x 400 (h) pixels + URL
• Format: gif or jpeg; size: 250KB max; resolution: 72 dpi; for artwork 

with a white background add a thin keyline black border.

Social media

• Deadline: at least one week before live date. Specify preferred 
publication date and book early to secure your choice

• The Crafts team edits and gets final approval of all images and 
content. Character limits are inclusive of hashtags/handles. Please 
check current image size guidelines for each platform

• Instagram post: Image, min. 1080px wide + max. 800 characters/150 words
• Insta story: Image, portrait 1080px by 1920px + max. 8 words + link
• Reel: Video, portrait 1080px by 1920px, + max. 800 characters/150 words
• Facebook post: Image + link + max 800 characters/150 words, excl. URL
• Images should not include any text or graphics
• Tracking links must be in Google UTM format.

Advertorials

• Advertorials are written in collaboration with the Crafts team and 
edited to suit the brand’s house style and tone of voice

• Deadline: final images and information must be received at least 
one month before preferred publication date – book early to secure 
your choice of date

• The Crafts team gets final approval of all images and content.



Full bleed: 225x280mm + 3mm bleed

Text area: 181x232mm 

Top margin: 23.556mm
Bottom margin: 24.438mm
Inside margin: 22mm
Outside margin 22mm

Half page: 181x110mm

Print artwork layout measurements
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